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Clothing has stoped being just a piece of cloth that covers the body long time 
ago. For fashion designers, this is a way to express themselves and create new 
images, women form their body shapes with clothes, and teenagers join a brand and 
a certain social group. However, this is not the limit of the use of clothing. 
Augmented reality technology has become so common in the last 3-4 years that it 
no longer surprises anyone. 

Ukrainian clothing brand FINCH and augmented reality product studio 
FFFACE have released a capsule of semi-virtual clothing [1]. Clothing is designed 
specifically to create content. The FFFACE x FINCH collection consists of 
sweatshirts and T-shirts that have virtual 3D animation. It works in the camera of 
the smartphone, if you point to the print through the page in Instagram. Animations 
go beyond clothing and move in real time. One item of clothing can have several 
AR effects. The creators of the capsule suggest that instead of buying more clothes 
to create fashionable photos and videos, transform such consumption into digital. 
You do not need to install additional applications to activate AR. 

The young brand b.o.ar.d also combined clothes and augmented reality. The 
company has released T-shirts with unique markers. QR-codes are used as markers 
on b.o.ar.d clothes [2]. 

Carlings, which last year created the world's first line of digital clothing, has 
released a "Last Statement" T-shirt. A white T-shirt with a logo comes to life with 
Instagram filters. According to executive creative director Carlings, the digital t-shirt 
allows the buyer to look different without buying new clothes. It is no longer necessary 
to buy an outfit for one photo shoot, it is better to buy virtual clothes and take a photo 
with it [3]. 

The network of clothing stores offered customers to immerse themselves in 
the atmosphere of great fashion. Wearing virtual reality glasses, the visitor could be 
at the fashion show in the forefront. The models demonstrated a new collection 
released by the store. 

The first in the use of AR in retail – the American clothing and accessories 
brand American Apparel – was able to reduce the load on staff. Together with 
technology giant Qualcomm, the retailer has developed the Vuforia mobile 
application, which provides information about products from the range. 

It is enough for the buyer to point the smartphone camera at the product label, 
and all the necessary information will appear on the screen: price, material, 
characteristics, colors and sizes available in the store, and more. You do not need to 
wait for a consultant to check the required size of sneakers or jacket color in stock, 
the client can find out for himself. 
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"Smart mirrors" – the most famous application of augmented reality in fashion 
retail. This technology is used by many retailers and brands [4]. For example, the 
Neiman Marcus department store chain has installed 58 full-size "smart mirrors" 
MemoMi Labs in 34 stores. The devices use AR technology, artificial intelligence 
and gesture recognition software. The mirror interacts with the Neiman Marcus 
application – the client can send the recorded videos to the phone or to friends on 

the social network. 

Today, manufacturers are taking another step forward: instead of mirrors, AR 
companies use smartphone cameras on an augmented reality platform to show how 
the consumer will look in the clothes he is going to buy [5]. 

The online fashion store ASOS has started testing a trial version of the 
augmented reality tool See My Fit, developed in collaboration with Zeekit (Israel). 
Using AR-development, customers will see a simulated type of product (clothing, 
shoes, the whole image) for different body types and in different sizes. A test of the 
See My Fit system, conducted in 2018 using Zeekit technology on four clothing 
models, showed the effectiveness of this method of image selection. 

In June 2019, ASOS also tested Virtual Catwalk, an AR development that 
allows site visitors to view models as if they were in the same room. 

Even the Danish toy brand Lego has introduced the first line of adult clothing 
in the British capital using augmented reality technology. There was really no 
clothing at all in the Lego Wear store – the only item in it was a pedestal with QR 
codes for use in the Snapchat application. The clothes appeared on the screen of the 
smartphone, while the buyer was walking around the empty room. The collection 
consisted of branded sweatshirts, T-shirts and hats, which were made by the Danish 
clothing company Kabooki [6]. 
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